
 
 
 

Story of Alabama couple running a “donaƟons only” restaurant for seniors. 
Their goal is to “feed the need” – a lovely slogan for what we do as a food bank. 
 
2025 was a challenging year where unending retail price mark-ups on food kept a steady number of new clients signing 
up nearly every week for food assistance.  Fortunately, this need was matched by the conƟnuing generous donaƟons 
from Oliver residents and many organizaƟons and businesses. 
 
Canada Report Card  
September 2025 – “food insecurity rate” 
 
This rate is determined by three factors: 

• Canadians reducing the amount of their food purchases 
• Canadians purchasing cheaper quality food 
• Canadians skipping meals for lack of sufficient food. 

This report showed that 25.5 % of Canadians reported being in one or more of these categories. 
The federal government’s response is to reduce this percentage to 12 % by 2030. 
 
Hunger Count Canada October 2025  
Visits to a food bank per month in 2019 was 1.1 million; in 2025 that grew to 2.2 million 
In BC there has been a  9% increase in food bank visits per month over 2024, a 44% increase since 2019 
 
Oliver Food Bank   
• 531 clients have been served by us in 2025 (through Nov. 12) 
• On average we serve 275 clients each week x 36 weeks = 9,900 hamper allotments 
• On November 12, 2025 we had 352 clients served by our hampers  
• Currently we have 30 volunteers  
 
An invesƟgaƟon into conƟnuing high food prices by the Loblaws Inc. supermarket chain revealed “net profits” (money 
from retail sales aŌer all salaries and benefits packages paid to employees, all overhead costs covered for running their 
stores, all stock market shareholders are paid, all taxes are paid to governments): 
 
 2019 - $1.1 billion net profit  
 2024 - $2.2 billion net profit      

 

We are grateful to our community, our volunteers, and our members for their ongoing generosity! 

Jon Kurnik, President 
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